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Project challenges

/34— CHALLENGE ONE

Q0{o]

Sl&I ZzKiE, PYNoE
Eiin=1C AN

R A IRBINE SRS

N

%4
==
PP EE

qL
5
uw

RIEFNHANE M

A BEINZARAFD, 653k

HEH oIV

/3049 CHALLENGE TWO

=5

BXT))

pag—1
IIII.E

/30«3 CHALLENGE THREE

QDWESIH”T;&BR%E%W, Lk
IEMEL, HIFESEEE2HE))
Eyﬁ')’iﬁ%h A A

iHE




Part.3 Bimxa

Goal setting
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Overall marketing strategy customization
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Creative point
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Project results
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ROI of the project
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